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Tobacco industry tactics:
packaging and labelling
Tobacco packs are key to marketing and advertising. The
tobacco industry challenges large, graphic warnings and pack
size/colour restrictions using intellectual property and “slippery
slope” arguments. Through litigation, or threat of litigation,
the industry seeks to delay implementation of packaging and
labelling restrictions. Donations, political contributions and socalled corporate social responsibility (CSR) activities can result
in pro-industry arguments gaining political support.

Introduction
Tobacco packaging is a potent marketing tool. Pack design and colour are used to
manipulate people’s perception of the level of harm and increase the products’ appeal,
especially among the young, including young women (1–4). For the public health
community, packaging is an important medium for communicating health messages
(5). Studies from all over the world have concluded that large graphic warnings are
associated with reduced tobacco consumption and smoking prevalence, and with
increased knowledge of health risks and efforts to quit (6). Therefore, Article 11 of the
World Health Organization Framework Convention on Tobacco Control (WHO FCTC)
mandates the adoption and implementation of health warnings on tobacco product
packaging and labelling. Article 11 of the WHO FCTC focuses on two key aspects: an
effective warning label; and restrictions on misleading or deceptive packaging/labelling
elements, including descriptors (light, mild, low tar), emissions yields, and other elements
that detract from health warnings or convey that one product is safer than another.
To undermine the effectiveness of packaging and labelling regulations, tobacco
companies increasingly use pack colours to replace misleading descriptors and convey
the perception of “reduced risk”, to diminish health concerns and reduce the impact of
health warning labels (7). Over 100 countries in the world require pictorial warnings on
packages1 and 11 countries in the WHO Eastern Mediterranean Region have graphic
warning requirements covering from 50% to 60% of the pack (Bahrain, Djibouti, Egypt,
Islamic Republic of Iran, Kuwait, Oman, Pakistan, Qatar, Saudi Arabia, United Arab
Emirates and Yemen). As plain/standardized packaging has been found to be effective
in reducing the appeal of cigarettes/smoking, 17 countries in the world, including Saudi
Arabia, have passed plain packaging laws despite the tobacco industry’s resistance
(7–9). See Box 1 for more information on plain packaging.
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According to the Canadian Cancer Society, at least 118 countries have finalized requirements for graphic pack warnings as of 2018 (see https://www.
fctc.org/wp-content/uploads/2018/10/CCS-international-warnings-report-2018-English-2-MB.pdf ).

Box 1. Plain packaging

A “plain” tobacco package is one that displays brand names and product names
in a standard colour and font style, without using logos, colours, brand images or
promotional information (inside and/or outside the packaging).
Box 1. Plain packaging
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Large graphic health warnings easily gain support among the populace (14). However,
after a law is adopted, the tobacco industry uses domestic courts to block or delay
implementation, as experienced in Australia, Brazil, India, Ireland, Kenya, Nepal, Norway
Sri Lanka, Thailand, Uganda, United Kingdom, Uruguay (15, 16), among others. This is
particularly true for graphic warnings larger than 50%. Although the majority of litigation
goes in favour of public health, there is a strong probability that such litigation creates
a chilling effect on tobacco control implementation. Tobacco industry interference can
lead to weak enforcement or watered-down provisions, as has occurred in Jamaica,
Namibia, Sri Lanka and the Solomon Islands, where package warnings were either
reduced in size or suffered due to lack of implementation (16).
The tobacco industry’s internal documents from the 1980s illustrate how it delayed
and watered-down health warning policies (in Bahrain, Kuwait, Lebanon, United Arab
Emirates and Yemen) and attempted to manipulate Saudi Arabia and Iraq’s positions
to defeat health warning proposals at the Arab Gulf Health Ministers Conference (17).
Philip Morris considered visible textual health warnings as “unacceptable” and stated
that “invoking legal action” is a key strategy to counter such warnings (18).
Philip Morris International’s leaked documents (2014) reveal their strategy on packaging
restrictions viewed as “extreme” such as plain packaging and graphic warnings. The
company aims to influence regulation and allow packaging to be used as a marketing
tool by “reshap(ing) the regulatory environment to allow brand differentiation in order
to maximize commercial opportunities and grow market share” (12). Philip Morris
International’s strategy is to challenge plain packaging and graphic health warnings
greater than 65%. The transnational company aims to: “continue to slow the spread of
excessive measures by deploying a compelling fact base and making the debate politically
relevant”; promote “less extreme measures” to shift the debate towards “education,
enforcement, etc.”; marginalize such policies and their advocates as “prohibitionists”;
and assert the ”industry’s right to be treated like any other regulated industry (brands,
trademarks, etc.)”. However, it seems that the standards for “reasonable” pack warning
sizes have changed for the tobacco industry. In 2012–2013, the tobacco industry claimed
35% (19) was a reasonable size for health warnings, but the 2014 leaked documents
show that its new threshold size is 65% of the pack (20).
Looking at the history of the tobacco industry, as well as the 10-year plan of Philip
Morris, it can be expected that tobacco companies will continue to challenge restrictions
on packaging and labelling. The tobacco companies’ strategy is to detract attention
from plain packaging and large health warnings by focusing attention on government
shortcomings in education and enforcement, areas where the tobacco companies and
their front groups are ready to “offer assistance.” The tobacco industry continues to
threaten litigation, based on its usual arguments, without acknowledging the cases lost
in favour of public health. The most common industry tactics include lobbying directly or
through front groups to mislead top government officials, followed by media strategies
to popularize its misleading and deceptive arguments. To prevent tobacco industry
influence, it is necessary to identify the tobacco industry’s allies; several databases and
materials house a list of front groups and third parties (see Table 1).
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Table 1. Front groups and third parties
Topic

Publisher (year)

Website database*/pdf

Tobacco industry allies

Stopping Tobacco Organizations and
Products (2019)

exposetobacco.org*

Front groups and lobbyists

Campaign for Tobacco-Free Kids
(2019)

takeapart.org*

Free market think tanks
opposing tobacco control

The Guardian (2019)

guardian.org*

Organizations opposing plain
packaging in WTO; industrylinked tracking and tracing
systems and organizations

GGTC, WHO Framework Convention
Secretariat’s Knowledge Hub on
Article 5.3 (2018)

untobaccocontrol.org/kh/
article-5.3

List of tobacco industry players
and front groups

Action on Smoking and Health (ASH)
(2014)

ash.org.uk

Third parties, including front
groups, think tanks, etc.

Tobacco Control Research Group,
University of Bath (2012)

tobaccotactics.org*

Tobacco industry arguments
The tobacco industry uses the same arguments against packaging and labelling restrictions in
different jurisdictions.
What the tobacco industry says
Packaging restrictions, including large health
warnings, violate intellectual property rights as
embodied in trademark laws.
Tobacco companies have initiated litigation on
these grounds in various countries to challenge
the government’s right to impose packaging
restrictions. In Nepal, Sri Lanka and Thailand
the industry argued that increasing the size of
graphic warnings beyond 60% of the pack size
would violate international trade and investment
agreements (19, 21, 22). None of these cases were
successful.
Informing the public of health hazards is achieved
through text warnings. Graphic/picture warnings
do not work, are misleading and do not convince
smokers to quit.
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What studies show
In nearly all cases, courts have upheld the
government’s right to impose packaging
restrictions, recognizing them as a public health
measure to protect against the adverse effects
of tobacco use. Courts have recognized that
the government’s duty to protect public health
should take precedence over trade or property
considerations, and that imposing health warnings
and other packaging restrictions is in line with this
fundamental policy (23).

A 60-country study shows that pictorial or graphic
health warnings are associated with smoking
reduction. Pictorial or graphic health warnings are
more likely to be noticed than text-only warnings,
are more effective in educating smokers about the
health risks of smoking, increase the frequency
with which smokers think about the health risks,
and are associated with increased motivation to
quit smoking. Picture-based warnings have been
found to be particularly effective among children
and youth, as well as among people with lower
literacy rates or lower levels of education (25).

What the tobacco industry says
Graphic warnings/plain packaging represent a
slippery slope.
This is typically argued by business groups that
are representing tobacco industry interests.

What studies show
The slippery slope argument does not apply to
tobacco products/tobacco industry, because
cigarettes are unique. Cigarettes are the most
highly regulated consumer product globally.
The tobacco industry is the only consumer
product industry that is identified as having an
irreconcilable and fundamental conflict of interest
with public health. WHO does not recommend the
adoption of plain packaging for products other
than tobacco, noting that tobacco products are
uniquely harmful and a body of evidence shows
that plain packaging is an effective public health
intervention (26).

Graphic warnings encourage smuggling, as
consumers prefer cigarette packs without graphic
warnings.

There is no evidence that graphic health
warnings have led to an increase in smuggling
in any jurisdiction. In fact, large picture warnings
may help to reduce smuggling, because each
country has a unique set of warnings and make
contraband cigarettes easier to identify (26).

Graphic warnings have negative economic
impacts on businesses and levels of employment
(e.g. farmers will lose their livelihoods).

The public health benefits and net economic gain
from tax increases are far more significant than
any potential loss of business (27). Job losses
are largely attributable to tobacco companies’
automation and consolidation (28). In over 100
countries that have adopted graphic warnings,
there is no evidence that graphic warnings
have led to negative economic impacts, such as
unemployment or loss in livelihood.

Tobacco industry tactics
The tobacco industry uses multi-pronged tactics to challenge packaging and labelling
restrictions. The most common forms of these tactics, and related examples, are given below.
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Research tactics – discrediting proven science, and exaggerating
the economic importance of the industry
Tactic
Requiring/
commissioning
research

Description/example

Counter-tactics

To undermine and delay plain packaging
laws, the tobacco industry required
proponents to provide evidence showing
the effectiveness of plain packaging. At
the same time, the industry promoted
misleading research on plain packaging
and pack size restrictions through its
think tanks and other allies (29). Such
organizations were funded in the United
Kingdom in 2012 (30) to spearhead
campaigns and produce pseudoscientific research to undermine plain
packaging initiatives.

Raise awareness; require information
from the tobacco industry (Article 5.3,
recommendations 1 and 5).

Internal documents recovered from the
tobacco industry show it has adopted the
practice of donating to universities and
research institutions in order to produce
favourable research to legitimize its false
claims (31).
Philip Morris International continues to
fund universities, although some have
reportedly returned such funds after
facing sharp criticism (32).
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In Australia and the United Kingdom,
tobacco control advocates successfully
exposed industry-backed researchers/
research and promoted independent
research in order to protect tobacco
control policies (30). The fact that
governments allowed public access
to the positions submitted by the
tobacco industry was a critical measure
that allowed civil society groups and
independent scientists to challenge the
tobacco industry’s fake science.
Article 5.3 of the WHO FCTC
recommends that governments demand,
from tobacco companies, information
that would aid in regulation of the
tobacco industry and require such
information to be publicly available and
ensure, under pain of penalty, that such
information is accurate.

Legal tactics – conspiring to hijack the political and legislative
process, and intimidating governments with litigation or the
threat of litigation
Tactic
Lobbing/
providing
political or
campaign
contributions
to policymakers

Description/example

Counter-tactics

In many countries, political
influence has enabled tobacco
companies to limit the
effectiveness of measures relating
to pack warnings and restrictions.

Raise awareness; require information from
the tobacco industry; limit interactions and
require interactions to be transparent (Article
5.3, recommendations 1, 2 and 5).

In 2010, lobby registries in Canada
showed that the tobacco industry
lobbied 80 times in two years to
successfully delay enlargement of
graphic warnings (33).
In 2012, Philip Morris
International’s partner Swedish
Match reported being approached
by an associate of an European
Union (EU) official to lift a tobacco
control restriction in the EU’s
Tobacco Products Directive (TPD)
(34).
Lobbying influenced the 2014 EU
TPD, where plain packaging and
point-of-sales display bans were
removed from original drafts (34).

Exposing corruption and bribery is a powerful
tool to overcome political influence. A lobbying
registry and a requirement to declare political
donations serve as important tools to monitor
the tobacco industry’s tactics.
Based on reports of corruption, the EU official
was forced to resign and his associate,
who allegedly initiated the solicitation, was
investigated. Philip Morris International’s
documents note that the controversy adversely
affected their ability to access policy-makers
(34).
The Corporate Europe Observatory, a civil
society group, made a complaint to the EU
Ombudsman about the European Commission’s
refusal to publish online details of meetings
which its services and staff had with the tobacco
industry, after learning of meetings between
major transnationals and EU officials. The
Ombudsman ruled, on the basis of Article 5.3
of the WHO FCTC, that such non-transparency
“constitutes maladministration” (35).
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Public relations tactics – faking support through front groups,
and manipulating public opinion to gain the appearance of
respectability
Tactic

Description/example

Using front
groups and
third parties to
represent its
interests

Over 40 organizations from 27
countries submitted their opposition
to Australia’s plain packaging law at
the WTO (36).
British American Tobacco
engaged hundreds of people and
organizations to lobby against plain
packaging in the Australia and the
United Kingdom.
Over 160 lobbyist were deployed by
Philip Morris alone to lobby against
packaging restrictions at the EU TPD
in 2014.

Using so-called
CSR to advance
its agenda

Research shows that the tobacco
industry uses so-called CSR
initiatives to secure access to policymakers and influence their decisions,
thus undermining tobacco control
policies (38).

Counter-tactics
Raise awareness; limit interactions
(Article 5.3, recommendations 1 and 2).
Exposing tobacco industry front groups
makes government officials aware of those
they should not unnecessarily interact with
in order to safeguard public health interests.
In 2014, a civil society group released a
brief focused on tobacco front groups
and industry lobbying tactics intended
for party parliamentary groups. The
document listed over 100 organizations
linked with the tobacco industry, their
actions and what tobacco company was
involved. The organizations included local
associations, suppliers and affiliates, and
international think tanks. It also listed over
20 public relations agencies and law firms
representing tobacco industry interests (37).
Denormalize so-called CSR; avoid
conflicts of interest; require information
from the tobacco industry (Article 5.3,
recommendations 4, 5 and 6).
The best way to prevent industry influence
through corporate donations is to
denormalize it, primarily by prohibiting it or
banning its publication. Such measures also
prevent potential conflicts of interest.
Some countries have banned contributions
from the tobacco industry, or its publication,
including Brazil, Kuwait, Montenegro,
Oman, Serbia, Singapore and Thailand. In
2012, the fifth Conference of the Parties
refused observer status to an international
organization, the Interpol, because it
received so-called CSR funds from Philip
Morris (38).
For countries that continue to allow socalled CSR, the tobacco industry must be
required to submit information about such
activities so they can be monitored.
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Tactic
Creating
media content
to oppose
packaging
restrictions

Description/example
In Australia and New Zealand, British
American Tobacco employed a
multi-year national media campaign,
deriding plain packaging legislation
as part of a “nanny state”(39).
The same argument was raised
by tobacco companies and front
groups in the United Kingdom when
consultations on plain packaging
were underway (40).
In Canada, tobacco companies
attempted to weaken regulations
through lobbying and public
relations campaigns, presenting
their claims as facts using websites,
posters and advertisements, as well
as Twitter and Facebook accounts
(40).

Counter-tactics
Raise awareness (Article 5.3,
recommendation 1).
An effective means to counter public
confusion caused by the tobacco industry is
by raising awareness about industry tactics,
its front groups, and evidence behind the
proposed life-saving measure.
The Government of Australia has responded
with a website providing a comprehensive
review of the major issues on smoking and
health in Australia, and raising awareness
on tobacco industry tactics and arguments,
while providing counter arguments to dispel
confusion.

Other tactics
Whenever package restrictions enter the public debate, front groups and third parties
become prominent in the media, so-called socially responsible activities increase,
lobbying activities increase, and studies aimed at detracting attention from the real
issues are commissioned. Even after graphic warnings are adopted, the tobacco industry
creates a new set of obstacles to delay or undermine implementation. In Kenya, mandated
health warnings on cigarette packages are often applied as removable stickers; this has
also been observed in Southeast Asian countries (21, 41). In many jurisdictions where
legislation is not specific, graphic warnings are printed in very low resolution to reduce
their impact. In Sri Lanka and the Philippines, the tobacco industry has argued that the
health ministry does not have authority to pass regulation on graphic warnings (42). In
the Philippines, the Philippine Tobacco Institute and its member companies, requested
a four-month postponement in implementation of text warnings, despite the law being
in force three years before. Several years later, upon adoption of a subsequent policy,
tobacco companies likewise questioned the graphic health warnings issued by the
health ministry, again causing a four-month delay in implementation (43).

Recommendations
The Guidelines for implementation of Article 5.3 of the WHO FCTC provide clear ways
to counter tobacco industry tactics. For instance, banning so-called CSR activities
by the tobacco industry reduces the industry’s opportunity to access policy-makers
and potential “allies” or front groups. Requiring information from the tobacco industry,
including its political contributions, helps to identify and expose its tactics. Furthermore,
raising awareness about tobacco industry tactics helps to address the industry’s
interference in tobacco control policies. To prevent undue influence on policy-makers,
governments should adopt a code of conduct that prescribes measures to avoid
conflicts of interest and unnecessary interactions with the tobacco industry, as well as to
9

ensure transparency of interactions that occur. Underpinning these measures is raising
awareness about the nature of tobacco products themselves, and the true purpose of
“socially responsible” activities performed by the tobacco industry.

Article 5.3 Guidelines
Recommendations
1. Raise awareness about the addictive and harmful nature of tobacco products and about
tobacco industry interference with Parties’ tobacco control policies.
2. Establish measures to limit interactions with the tobacco industry and ensure the
transparency of those interactions that occur.
3. Reject partnerships and non-binding or non-enforceable agreements with the tobacco
industry.
4. Avoid conflicts of interest for government officials and employees.
5. Require that information collected from the tobacco industry be transparent and accurate.
6. Denormalize and to the extent possible, regulate activities described as “socially
responsible” by the tobacco industry, including but not limited to activities described as
“corporate social responsibility”.
7. Do not give privileged treatment to tobacco companies.
8. Treat State-owned tobacco companies in the same way as any other tobacco industry.
Enforcement
Parties should put in place enforcement mechanisms or, to the extent possible, use existing
enforcement mechanisms to meet their obligations under Article 5.3 of the Convention and these
guidelines.
Monitoring implementation of Article 5.3 of the Guidelines
Nongovernmental organizations and other members of civil society not affiliated with the
tobacco industry could play an essential role in monitoring the activities of the tobacco industry.

10

References
1.

Lempert LK, Glantz S. Packaging colour research by tobacco companies: the pack as a product
characteristic. Tob Control. 2017;26(3):307–15 (https://www.ncbi.nlm.nih.gov/pmc/articles/
PMC5135621/).

2.

Lee J, Averett PE, Blanchflower T, Gregory KR. Qualitative assessment of a context of consumption
framework to inform regulation of cigarette pack design in the U.S. Tob Induc Dis. 2018;16:3.
doi:10.18332/tid/82925 (https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5867908/).

3.

McKelvey K, Baiocchi M, Lazaro A, Ramamurthi D, Halpern-Felsher B. A cigarette pack by any
other color: youth perceptions mostly align with tobacco industry-ascribed meanings. Prev Med
Rep. 2019;14:100830 (https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6378849/).

4.

Hammond D, Daniel S, White CM. The effect of cigarette branding and plain packaging on
female youth in the United Kingdom. J Adolesc Health. 2013;52(2):151–7 (https://www.jahonline.
org/article/S1054-139X(12)00222-4/fulltext).

5.

Importance of tobacco packaging. Copenhagen: WHO Regional Office for Europe; 2009 (http://
www.euro.who.int/en/health-topics/disease-prevention/tobacco/world-no-tobacco-day/2009tobacco-health-warnings/health-warnings-on-packages-do-work/importance-of-tobaccopackaging).

6.

Noar SM, Francis DB, Bridges C, Sontag JM, Ribisl KM, Brewer NT. The impact of strengthening
cigarette pack warnings: systematic review of longitudinal observational studies. Soc Sci Med.
2016;164:118–29 (https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5026824/).

7.

Scheffels J, Lund I. The impact of cigarette branding and plain packaging on perceptions of
product appeal and risk among young adults in Norway: a between-subjects experimental
survey. BMJ Open. 2013;3(12):e003732 (https://bmjopen.bmj.com/content/bmjopen/3/12/
e003732.full.pdf ).

8.

Standardized or plain tobacco packaging, international developments. Washington, DC:
Campaign for Tobacco-Free Kids; 2019 (https://www.tobaccofreekids.org/assets/global/pdfs/
en/standardized_packaging_developments_en.pdf ).

9.

Cigarette package health warnings: international status report, sixth edition. Toronto: Canadian
Cancer Society; 2018 (https://www.fctc.org/wp-content/uploads/2018/10/CCS-internationalwarnings-report-2018-English-2-MB.pdf ).

10. Hiilamo H, Crosbie E, Glantz SA. The evolution of health warning labels on cigarette packs: the
role of precedents, and tobacco industry strategies to block diffusion. Tob Control. 2012;23(1):e2–
e2 (https://www.ncbi.nlm.nih.gov/pmc/articles/PMC3725195/).
11. Mamudu HM, Hammond R, Glantz SA. Project Cerberus: tobacco industry strategy to
create an alternative to the Framework Convention on Tobacco Control. Am J Public Health.
2008;98(9):1630–42 (https://www.ncbi.nlm.nih.gov/pmc/articles/PMC2509616/).
12. 10 year corporate affairs objectives and strategies. A 2014 Philip Morris International document.
Contributed by Thomson Reuters; 2014 (https://www.documentcloud.org/documents/433339510-Year-Corporate-Affairs-Objectives-and.html).
13. Wakefield M, Morley C, Horan JK, Cummings KM. The cigarette pack as image: new evidence
from tobacco industry documents. Tob Control. 11(Suppl 1):i73–i80 (https://tobaccocontrol.bmj.
com/content/11/suppl_1/i73).
14. Kowitt SD, Noar SM, Ranney LM, Goldstein AO. Public attitudes toward larger cigarette pack
warnings: results from a nationally representative U.S. sample. PLoS One. 2017;12(3):e0171496
(https://pdfs.semanticscholar.org/96e4/b16a84f9f2637bdb55a1b7cf00acbdc9a7cf.pdf ).
15. Chang F, Chung C, Yu P, Chao K. The impact of graphic cigarette warning labels and smoke-free
law on health awareness and thoughts of quitting in Taiwan. Health Educ Res. 2010;26(2):179–91
(https://academic.oup.com/her/article/26/2/179/581626).

11

16. Malone RE, Bialous SA. Litigation for claiming Health rights: insights from tobacco
control.
Tob
Control.
2014;23(4):279–80
(http://tobaccocontrol.bmj.com/cgi/
p m i d l o o ku p ? v i e w = l o n g & p m i d = 24 9 2 8 8 6 8 ) .
17. Voice of truth. Second edition. Cairo: WHO Regional Office for the Eastern Mediterranean; 2008
(http://applications.emro.who.int/dsaf/dsa910.pdf).
18. “Qatar specifications/industry response”, no date, PM 2028651663-1666, p.3/1666.
19. Litigation by country: Sri Lanka. Ceylon Tobacco v. Minister of Health [website]. Washington
DC: Campaign for Tobacco-Free Kids; 2014 (https://www.tobaccocontrollaws.org/litigation/
decisions/lk-20140512-ceylon-tobacco-v.-minister-of-).
20. Tobacco industry corporate affairs strategies: then and now. Bangkok: Global Center for Good
Governance in Tobacco Control (GGTC), Stopping Tobacco Organizations and Products (STOP)
project (forthcoming publication).
21. Gilmore AB, Fooks G, Drope J, Bialous SA, Jackson RR. Exposing and addressing tobacco
industry conduct in low-income and middle-income countries. Lancet. 2015;385(9972):1029–43.
doi:10.1016/s0140-6736(15)60312-9.
22. Tobacco industry challenges Thai government [website]. Bangkok: Deutsche Welle; 2013
(https://www.dw.com/en/tobacco-industry-challenges-thai-government/a-17156836).
23. Pictorial health warnings myths and facts [website]. Bangkok: Southeast Asia Tobacco Control
Alliance;
2018
(https://tobaccolabels.seatca.org/article-11-guideline/countering-tobaccoindustry-arguments/).
24. Ngo A, Cheng K, Shang C, Huang J, Chaloupka F. Global evidence on the association between
cigarette graphic warning labels and cigarette smoking prevalence and consumption. Int J Environ
Public Health. 2018;15(3):421 (https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5876966/).
25. MPOWER in the Eastern Mediterranean Region. Warn about the dangers of tobacco. Cairo:
WHO Regional Office for the Eastern Mediterranean; 2015 (http://applications.emro.who.int/
docs/Fact_Sheet_tfi_2015_EN_16411.pdf ?ua=1).
26. Frequently asked questions: plain packaging of tobacco products [website]. Geneva: World
Health Organization; 2016 (http://www.who.int/campaigns/no-tobacco-day/2016/faq-plainpackaging/en/index2.html).
27. Goodchild M, Nargis N, Tursan d’Espaignet E. Global economic cost of smoking-attributable
diseases. Tob Control. 2018;27(1):58–64 (https://www.ncbi.nlm.nih.gov/pmc/articles/
PMC5801657/).
28. Marquez PV, Moreno-Dodson B. Tobacco tax reform at the crossroads of health and development:
a multisectoral perspective. Washington, DC: World Bank; 2017 (https://openknowledge.
worldbank.org/handle/10986/28494).
29. Smith J, Lee K. Protecting the plain packaging consultation from tobacco industry interference.
CMAJ. 2016;188(14):E340–1 (https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5047833/).
30. Thompson C. Big Tobacco campaigns on freedom. London: Financial Times; 2012 (https://www.
ft.com/content/bf180b30-74e5-11e1-a98b-00144feab49a).
31. South East Asia Tobacco Control Alliance and Health Justice Inc. Preventing tobacco industry
interference: a toolkit for advocates and policymakers. Pasig: South East Asia Tobacco Control
Alliance; 2010 (https://seatca.org/dmdocuments/toolkit%20for%20policy%20makers%20
and%20advocates%20preventing%20tobacco%20industry%20interference.pdf ).
32. Enserink M. Big tobacco’s offer: $1 billion for research. Should scientists take it? [website].
Washington DC: American Association for the Advancement of Science; 2018 (https://www.
sciencemag.org/news/2018/02/big-tobacco-s-offer-1-billion-research-should-scientists-takeit).

12

33. Tobacco lobbying preceded label retreat [website]. Toronto: CBC; 2010 (https://www.cbc.ca/
news/canada/tobacco-lobbying-preceded-label-retreat-1.875187).
34. Peeters S, Costa H, Stuckler D, McKee M, Gilmore AB. The revision of the 2014 European tobacco
products directive: an analysis of the tobacco industry’s attempts to ‘break the health silo’. Tob
Control. 2016;25(1):108–17 (https://tobaccocontrol.bmj.com/content/25/1/108).
35. Complaint to the European Ombudsman [website]. Brussels: Corporate Europe Observatory;
2014
(https://corporateeurope.org/sites/default/files/attachments/complaint_about_failure_
to_implement_who_rules_re_tobacco_lobbying.pdf ).
36. Organizations that supported tobacco industry arguments against plain packs [website].
Bangkok: Global Center for Good Governance in Tobacco Control (n.d.) (http://untobaccocontrol.
org/kh/article-53/organizations-supported-tobacco-industry-arguments-plain-packs/).
37. Tobacco front groups and third party lobbying tactics. London: Action on Smoking and
Health; 2014 (http://ash.org.uk/information-and-resources/tobacco-industry-information-andresources/tobacco-front-groups-and-third-party-lobbying-tactics/).
38. Fooks GJ, Gilmore AB, Smith KE, Collin J, Holden C, Lee K. Corporate social responsibility and
access to policy élites: an analysis of tobacco industry documents. PLoS Med. 2011;8(8):e1001076
(https://journals.plos.org/plosmedicine/article?id=10.1371/journal.pmed.1001076).
39. Tobacco industry arguments and how to counter them, 7: will lead to plain packaging of other
products [website]. Washington DC: Campaign for Tobacco-Free Kids (n.d.). (https://www.
tobaccofreekids.org/plainpackaging/tools-resources/policy/tobacco-industry-arguments-andhow-to-counter-them/will-lead-to-plain-packaging-of-other-products).
40. MacKenzie R. Big Tobacco’s opposition to plain packaging is plain spin [website]. Braamfontein:
The Conversation; 2018 (https://theconversation.com/big-tobaccos-opposition-to-plainpackaging-is-plain-spin-102874).
41. SEATCA insight series. Effective pictorial health warnings in ASEAN. Bangkok: South East Asia
Tobacco Control Alliance; 2014 (https://seatca.org/dmdocuments/SEATCA%20Insight%20
Series%20Vol.5_2014_Final.pdf ).
42. Tobacco control laws. Major tobacco control litigation victories [website]. Washington DC:
Campaign for Tobacco-Free Kids (https://www.tobaccocontrollaws.org/litigation/major_
litigation_decisions).
43. Preventing tobacco industry interference: a toolkit for advocates and policymakers. Bangkok:
Southeast Asia Tobacco Control Alliance (SEATCA) and HealthJustice, Inc; 2015 (https://ggtc.
world/dmdocuments/5.3%20toolkit%202015.pdf ).

13

Designed by Punto Grafico

© World Health Organization 2019
Some rights reserved. This work is available under the Creative Commons Attribution-NonCommercialShareAlike 3.0 IGO licence (CC BY-NC-SA 3.0 IGO; https://creativecommons.org/licenses/by-nc-sa/3.0/igo).

1414

14

